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A little about me 
 Worked for a Fortune 1000 company for over 20 years,  

having had several (about 8) positions over the years.  

 Attended culinary school - which led to starting a personal 
chef biz, which led to catering, which led to a bricks-n-
mortar restaurant.  

 While doing these culinary-related things, I created and 
maintained my own website. After the restaurant closed and 
having been self-employed for the last 8 years, I decided to 
try my hand at being a Virtual Assistant, and websites.  

 Fast forward 4 years, and I added Notary Public to my 
offering mix.  

 



What we’ll cover today 

 The importance of having a web presence 

 Easy and Affordable Options to get your own professional 

website 

 The importance of your website being Mobile-Responsive 



The Importance of having an  

Internet Presence 

 
The 5 reasons why every business should have a 
website 
 

(and Social Media (more internet presence) helps too! At least 1 or 2 of 
these: 

Facebook, LinkedIn, Twitter, YouTube, Yelp and 

Pinterest, Instagram, MeetUp, etc, etc, etc) 

  



5 Reasons for a Website  

1. To exist in online searches 

2. Credibility 

3. Powerful marketing tool 

4. “Online Brochure” 

5. Communication 
 



1. Online Searching 

When a person needs something, they will search for a 

provider.  “Who is out there to supply my needs?"  

No more phone books – no more yellow pages. 

People use the internet like they used to use phone books.  

They will search using their cell phone, tablet, laptop or 

desktop computer.  

Simply put, you can't get the business if they don't know you 

exist.  



2. Credibility  

 Websites let prospects know you are serious about your 

business. 

 They EXPECT businesses to have a website.  

 Credibility in turn builds trust.  

 It gives them a place to check you out (and see what services 

and products you have).  

 



3. Powerful Marketing Tool 
 Websites are operational around the clock, which is convenient for 

your prospective customers; they find you on their time.  

 Websites are the hub of your business center: people start here to 

learn about you, and then can travel to your social media, view 

videos, listen to podcasts or other audio files; these extra modes of 

information are the spokes of the marketing wheel!  

 Websites are a cost-effective method of advertising for  promoting 

your business, for only about $100/year. 

 Your website address should appear on every piece of printed 

material (even invoices) and on any online mentions as well. 

 



4. Online Brochures  

 Unlike a printed brochure, your website can be updated at a 

moment’s notice, displaying the most up-to-date 

information, and without further costs.  



5. Communication  

 Your website is the perfect place to announce new services or 

products. 

 Websites make a great center to communicate with your 

customers and prospects, via information placed on the site, 

or via a Blog. Plus viewers can leave comments on blogs, 

inviting discussion.  

 Your website can collect email addresses so you can send out 

timely newsletters, or quickie emails with great information 

your customers can use. 

 



So how it that some businesses don’t 

yet have a website? 

 They think getting or maintaining a website is expensive, or 

 They don’t feel they know enough about it to start the 

project, and just keep saying “later”. 



They think getting or 

maintaining a website is 

expensive. 

 

They don’t feel they know 

enough about it to start the 

project. 

 

 Most websites for small 

businesses should cost 

between $500 - $1500 (a 

one-time fee), and should 

cost about $100/year to 

maintain them. 

 

 I hope you'll have more of 

an idea of what to do after 

this workshop to get your 

own professional website. 



Vocabulary 



Vocabulary  
 internet = a series of public servers (digital storage warehouses) 

[The internet was created in 1990 by the British CERN physicist 

Tim Berners-Lee.] An intranet or LAN (local area network) is a 

private group of servers. 

 website = a page or a group of pages viewed in a website browser. 

 URL = Uniform Resource Locator - The “domain name”, it 

specifies where to find a particular web page on the internet. 

 HTML = HyperText Markup Language - this is the language that 

browsers such as Firefox, Chrome, Bing, Echo, Safari, and Internet 

Explorer  (and others) use to display websites (all websites are 

written in HTML as well).  



Market Share of Browsers 
Google’s Chrome has been steadily rising (green line), while others decline  



Market Share of Search Engines 

So is it any wonder that Google’s Search Engine leads the world market?! 



So what’s needed for a website? 

 A domain name (URL) = your unique address 

 A hosting company = where the files for your 'pages' are 

stored  

 



But first, what is meant by ‘Affordable’? 
 You pay for a domain's registration every year (some registrars let you 

buy multiple years at a time, usually at a discount) - the cost is roughly 
$10 to $20/year, more for boutique extensions like .us, .co, .guru. Also 
another $10 or so more for the privacy option, which I recommend. 

 You should be able to spend $5-10/month on ‘shared’ hosting - no more 
is necessary – We’ll discuss hosting in more detail later. 

 Keep in mind that free or extremely cheap is not usually the best way to 
go, and that's mostly because Free is rarely free; you'll probably have ads 
pop up on your site, or ads will be incorporated into the header or 
sidebar - which is bad, because it looks unprofessional. 

 The only other expense might be that you may want maintenance, or 
something added to your site that you don’t have time to tackle, so you 
hire someone to do it for you. 

 



Website Options –  

Domains and Hosting 
 As we just talked about under Affordability, domains cost $10-20 a 

year - many hosting companies offer free domains WITH hosting, 
especially the first year. Also, some registrar companies offer a 
discount when paying for multiple years; if the discount is good, 
sometimes it's worth it! Also, if offered, I recommend purchasing 
the domain privacy option-usually another $10/yr. You'll see the 
proof of this later when you type your domain name into the 
search bar at  WHOIS.com, and your name, phone and home 
address can't be seen, it's completely private).  

 A word about godaddy and affordability - They are typically the 
cheapest for domain registration, and that's fine, but IMHO, I 
don't like them for hosting; they tend to be confusing about their 
products and services and prices, very ala carte, with a messy  
c-panel. I tend to register domains where the hosting is; it's 
cleaner and easier with only one account to keep track of.  



Hosting Companies I recommend 

 InMotionHosting.com 

Great article about how a hosting reviewer 

went from 15,000 hosting companies, and narrowed it down to 

one – InMotionHosting! View it at 

http://www.reviews.com/web-hosting/  

IMH has a proven 99% uptime rate, SSD drives, good c-panel, 

1-click installs, with good pricing and service mix. 

  

 SiteGround.com 

I haven’t used SiteGround, but they appear to be similar in 

services and pricing as IMH. My second choice (of 15,000!). 

http://www.reviews.com/web-hosting/
http://www.reviews.com/web-hosting/
http://www.reviews.com/web-hosting/


Ideally, what you want your hosting 

company to provide: 
 24/7 Customer Support (in a location where the majority of its staff speak your 

first language) 

 Linux servers (vs Microsoft servers) 

 Reputation for reliability and uptime 

 A good ‘Knowledge-Library’ (videos, how-to’s, forums) 

 Comes with at least a handful of email accounts  

 A c-panel (control-panel); that's easy to use 

 a monthly price between $5-10/month for 'shared' hosting - you'll pay annually 
(and remember, this is a business write-off (advertising)!) 

Extra nice features.   

 SSD (solid-state disk, faster, more reliable) drives (vs traditional hard disks) 

 Includes backup software (at least monthly, for free) – though some free plugins 
may supply this 

 45-day (or more) money-back guarantee 

 



Hosting companies to avoid 
 Any company owned by the conglomerate EIG (Endurance International 

Group). They seek to grow by buying up independent hosting 
companies; and somehow, once under EIG's ownership, the company 
fails in uptime, speed, hacks occur, and then they raise prices (for less 
services).  

 Some of the companies under the EIG umbrella are: 
 Bluehost (used to be my fave, I'm in the process of moving all to IMH) 

            Constant Contact      HostGator   HostMonster   Homestead    

       A Small Orange     JustHost     Intuit Websites      MojoMarketplace 

     I have a full list available, as of today; there are probably more added 
every quarter! 

  One other company I don’t recommend is 1and1.com  
      (offshore support staff are extremely difficult to understand, and also make decisions such as taking 

away the EDITOR function in wordpress installations – not good!, although a call is usually 
sufficient to have them add the Editor function back.) 

 



Website Options - 

The Platforms 
 HTML - custom pages using an editor software like Dreamweaver, 

then uploading the pages into your site's files via an FTP program 
like FileZilla (each page is a html document with an extention 
ending .html) 

 HTML – a site built using proprietary website-building software 
from hosting companies like Wix, Weebly and Squarespace - there 
are dozens if not hundreds of other such companies.  

 CMS (content management system) like Joomla (around since 
2005), Drupal (around since 2000), or WordPress (around since 
2005). CMS are computer applications that allow for publishing, 
editing, organizing, deleting, and modifying content, from a 
central interface. Work is done actively on the internet.  

 



More about the CMS: WordPress 
 I went from building custom pages in Adobe’s DreamWeaver to strictly 

WordPress in about 2012, and strictly Mobile-Responsive, at the same time. 
Why? WordPress is flexible, easy to expand, easy to make Mobile-Responsive, 
easy to use (I tried Joomla too), super professional looking, easy to add a blog, 
easy to maintain (updates-whether you do it, or hire someone to monitor it for 
you), and easy to add on-page SEO.  

 Take a look at these statistics: of all the websites on the planet, 59% of them use 
some sort of CMS platforms, and of the top 10MM websites on the planet, over 
26% of them use WordPress.   

 

  

 From Wikipedia:  WordPress is a free and open-source content management 
system (CMS) based on PHP and MySQL. Features include a plugin 
architecture and a template system. WordPress was used by more than 26.4% 
of the top 10 million websites as of April 2016.[7] WordPress is reportedly the 
easiest and most popular blogging system in use on the Web[8] supporting more 
than 60 million websites.[9] 

 

https://en.wikipedia.org/wiki/WordPress
https://en.wikipedia.org/wiki/WordPress
https://en.wikipedia.org/wiki/WordPress


More about WordPress 

WordPress.com WordPress.org 

 .com is where you go to host 
your domain for free, BUT 
you'll have ads, and no email. 

 However, you can upgrade to 
either of two packages:  
($3/mo, paid annually) to get 
rid of the ads, and get email 
but the storage space is very 
limited, or ($8.25/mo, paid 
annually), no ads, and get 
email, still a bit limiting. 

 .org is more of a 

Community site for all 

things WordPress; it's 

where they keep all the 

WordPress-approved 

plugins (in the repository), 

themes (free and paid), and 

community forums. 

What’s the difference between WordPress.com and WordPress.org? 



More about WordPress 

 A plug-in is an app that extends functionality in your website; 
some are for the website viewer to SEE, others work behind 
the scenes. Examples are adding a calendar of events, a 
contact form, social media (seen), or revealing the IDs of 
elements, or hiding widgets on certain pages (not seen). 

 The term Add-ons is typically interchangeable with plug-in. 

 Most apps, plug-ins, and add-ons are free; some are 
purchased. 

 A widget is what is used to 'create the space’ where the plugin 
will be placed within your site. 

 

What are apps and add-ons and plug-ins and widgets? 



Website Options –  

How to create the site itself 
 Create it yourself by coding it in an editor application like DreamWeaver. 

 Create it yourself by using your hosting company's proprietary drag-n-drop 
website-building software from companies like Wix, Weebley, Squarespace, etc. 
These are usually a form of HTML. Note that some of these softwares are 
better than others at ease-of-use and intuitivity; all require learning-curve time.  

 Create it yourself using WordPress, at Wordpress.com (free or paid). 

 Special mention: InMotionHosting offers their drag-n-drop software called 
BoldGrid which is built on top of Wordpress – I haven't used it, but may be 
perfect for those unwilling to take on creating their site within WordPress itself.  

 Hire someone to create it for you – A caution about working with website 
designers that want to host your site for you, frequently they put the 
registration and/or  hosting accounts in their own name, which means YOU are 
not the legal owner! And, typically, they will charge higher prices than you 
could get the site for on your own, directly from a hosting company. 

 



What elements should be included (or not 

included) in a professional business website? 

 mobile-responsive, first and foremost! - more on this later 

 not having a wild array of different colors, different fonts or font 
sizes, or overly bolded fonts 

 not too cluttered, no dark backgrounds (unless for an artzy biz, 
like musician/artist/writer) 

 having the right balance of images (BTW: images need SEO too!) 

 good grammar, no misspelled words -  it needs to LOOK 
professional 

 pages contain 'real' content, including real contact info (email 
should be name@yourdomain.com, not john444@hotmail.com) 

 capacity to easily add SEO - at least on-page SEO to start 

 a blog feed (significantly adds to Search ranking) 

 social media (to stay in contact with your customers, etc) 

 



What does Mobile-Responsive mean? 



Mobilegeddon!  
 In April 2015 - Google updated its ranking algorithm (called 

Mobilegeddon); it was designed to add mobile friendliness to its SEO 
rankings. Included in the update: 

 

 Checks to see that your website auto-sizes content to fit the device’s 
screen size, so users don’t have to scroll horizontally or zoom 

 Avoids software that is not common on mobile devices, like Flash 

 Uses text that is readable without zooming 

 Places links far enough apart so that the correct one can be easily tapped 

 Automatically uses smaller versions of images to fit the device 

 
And Google isn’t done yet – they will continue to increase the weight of 
mobile friendliness as a ranking factor as time goes on. 

  



Is your site Mobile-Responsive? 

    For those of you with a website already, if you’d like to test your site, run 

Google's mobile friendly test:  

https://www.google.com/webmasters/tools/mobile-friendly/?utm_source=wmc-

blog&utm_medium=referral&utm_campaign=mobile-friendly 

(or search for Google’s mobile-friendly test, it should lead you to the right place!) 
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Sample of Google’s test: 



So what’s the easiest way for a currently 

non-Mobile-Responsive to become one? 

 If you have No website: Create one that uses an Mobile-
Responsive foundation (ex: a Mobile-Responsive theme on top of 
WordPress) 

 If your site is HTML: While leaving your current site up and 
running, develop a new WordPress/Mobile-Responsive site  
offsite, then move it over when it's ready. 

 If you have a Website with WordPress already - convert it to a 
Mobile-Responsive theme. 

 

Think about it – if your site is not Mobile-Responsive, people will 
see you in searches, but they won’t stay on your site if it’s difficult 
to use. They’ll move on to the next website! 

 



Take-Aways 

   No matter what you put together for your website, please be sure 

it's Mobile-Responsive! 

   Be careful choosing a reputable hosting company ~ 

   There are many options out there to get a professional website 

you can afford, that you will love! 

 

   Lastly, your goodie bags have my brochure in it, describing  

promotional pricing for a 3-page website to get you started! 



Questions? 



Central California 
November 5, 2016 


